


fashion from New York's
Fashion Institute of Technol-
ogy, Ross worked as a ban-
quel designer, costlume de-
signer, photo stylist, and art
director, a constantly craving
creator, working for Nike,
Levi's, Apple, |IBM, and
Gump's. “I've always had this
incredible need to make
things,” the effusive Ross re-
lates. “It is who | am.”

In 1990, Ross was hired
as Williams-Sonoma's first di-
rector of product design by a
V.P. looking for someone with
“a good eye”. Over the next
two years Ross traveled the
world, sourcing and develop-
ing producl. "It was a greal
match,” Ross avers. *We ac-
complished a lot, adding new
categories to their assort-
ments.” Ross' designs boldly
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with the acquisition of mate-
rial possessions which fall
inte the hands of impulsive
animals. In pursuit of accou-
tremenis—testimony to suc-
cessful lives—we become
trapped. Add irony to the mix:
Ross represents both the
monkey and the peddler, the
creator who peddies her
wares o a society saturated
with stuff. “It's a perfect take
on my view of the world,”
Ross laughs. “There is way
loo much product and I'm a
contributor,”

Armed with a clever name,
first-rate faclory contacts, and
a pocketlul of designs, Ross
set up shop, starting with up-
scale gourmetware: hors
d'oeuvres and desserl
plates. *l enjoy the form,”
Ross says. "No one else had
specifically addressed the

need for smaller plates. I've
always viewed these plates
as wonderful accents, meant
to be the apostrophe on the
table, like short stories rather
than novals.” These best-sell-
ing novellas teem with signs
of Ross’ ingenuity, intelli-
gence, and playfulness.
GranoviLLE—where people
morph into fauna—is inspired
by a 19th century etching;
Weeps 1o FLowers sports
quotes by James Russell
Lowell; Minou is a pet line
sporting cat and dog witti-
cisms by famed thinkers in-
cluding Leonardo DaVinci;
ViLLa bears garden and archi-
tectural themes; Oriental bird-
cages adom LiseRTE; MisCHIEF
brings Ross' monkeys to the
forefront in a variety of scenes
replete with “insider jokes" in-
cluding Vermeer windows

went where few had gone

before: she placed quotes on
plates, spurring a movement
of "me too™ quoles. Her Will-
lams-Sonoma designs THEIE
charming, witty, in step with
the casualization of the mar-
kelplace, and, most impor-
tantly, successiul.

Ross left the retailer after
two years with dozens of de-
sign ideas whirling through

and Caravaggio fruit baskets.

Arguably Ross® finest
contribution to the tableware
industry are her discard
boxes. For anyone who has
ever wondered what to do
with the olive pits, peanut
shells, shrimp tails, tea bags,
or strawberry stems during
a cocklail party, Ross has the
solution. She's designed a
lines of plates and small
boxes decorated with the
food to be served and then
discarded. "No one ever
knows what to do with these
leflover pieces,” Ross says.
"Now they will." Sels retail
for $50.

Ross is such a font of table-
ware ideas that The Monkey
and the Peddier isn't her only
diversion. In fact, much of her
time is spent designing mer-
chandise for other compa-

her brain, anxious to produce
and markel the designs
through her own company,
She dubbed the new busi-
ness The Monkey and the
Peddler, inspired by a 16th
century engraving of a sleep-
ing merchant being robbed
by a band ol unruly monkeys.
The engraving is a metaphor
for a civilization gone amok
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nies. “It's a wonderiul oppor-
tunity for me to expand and
design for other media,” Ross
says. “Everything | design en-
hances my other designs.”
That's probably the case;
Ross' products have been the
focus of flattering press
pieces in dozens of newspa-
pers and magazines across
the U.S. The publicity hasn't
hurt. “The biggest challenge
i1s getting product out for
people to see,” Ross con-
cludes, "especially when I'm
compeling with the big boys,
and it's tricky and difficult to
get buyers to feel comfort-
able enough with products
thal aren't everywhere.” And
that in a nutshell (to be dis-
carded, preferably, in a Ross
box) is precisely the appeal
of Ross and The Monkey
and the Peddler. |




